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Not Just a Clipping Service ... continued from page 1

 In Calgary, there are two main media 
monitoring providers, Cision (formerly 
Bowdens) and CNW Group. Both 
organizations offer:

-	 Calgary offices and local account 
representatives 

-	 Print, television, Internet, blog, and 
radio monitoring

-	 Web-based portals to manage your 
monitoring from anywhere

-	 Summaries, analysis and measurement

-	 Live streaming broadcast content and 
transcripts 

-	 International media monitoring 

-	 A range of additional  
communications services

Cision boasts coverage of more than 
130 major daily newspapers, 1,100 
ethnic and community papers and 850 
business, consumer and trade magazines 
in Canada alone. Cision also monitors 
more than 650 Canadian news-related 
Internet sites and blog sources. 

“Our clients typically think of print, radio 
and television when they come to us for 
media monitoring,” says Nicolas Sleeth, 
Vice-President of Sales and Marketing at 
Cision Canada. “Many companies aren’t 
thinking about monitoring the Internet for 
things like blogs quite yet.”

Graphs and information provided by CNW’s 
MediaVantage, a revolutionary media monitoring tool. 
For more information, go to www.newswire.ca.

CNW Group takes a different approach. 
Through partnerships with industry-
standard content aggregators, CNW 
Group is able to provide extensive print, 
broadcast, and Internet monitoring, 
including blogs. Subscribers to CNW’s 
MediaVantage service can simultaneously 
monitor content from several providers 
such as FPinfomart, CEDROM-SNI, 
Thomson Dialog, and others. Current 
subscribers to these services can 
simply import their subscription into their 
MediaVantage portal to expand their 
content base.

... within four minutes of a 
newscast airing you are able to 
view clips on your desktop.

“
”– Nicole Guillot, Vice-President, New Products, CNW Group

“CNW Group’s MediaVantage service 
allows our clients to search live streaming 
Canadian television, Canadian and 
international print publications as well as 
Internet and weblog content,” says Nicole 
Guillot, Vice-President, New Products, 
CNW Group. “For example, within four 
minutes of a newscast airing it will alert 
you via e-mail on your Blackberry or 
desktop and you are able to view and 
distribute the clip immediately.”

Knowing about media pickup is one 
thing. Analyzing that coverage is another. 
Your monitoring solution should help you 
assess your coverage for quantity, tone, 
and adoption of key messages, ultimately 
helping you understand the mood of 
your audience and the success of your 
strategies. 

“(An)… important part of media 
monitoring is evaluation,” notes Sleeth. 

“It will allow you to answer questions like 
- is your brand successful in the market 
place and were you successful at getting 
the type of coverage you wanted?” adds 
Guillot.

For more information on media monitoring 
services visit Cision Canada at www.
ca.cision.com and CNW Group at www.
newswire.ca or contact your local 
representative.


