






Furthermore, blog ads are gaining 
acceptance and are demonstrably 
effective, notes Internet strategist, PR 
guru, and influential blogger B.L Ochman.

“With click-through rates in traditional 
online advertising dropping, inexpensive 
blog click-throughs are as high as 1%,” 
writes Ochman.

Effective Corporate Blogging

Given the significance of blogs for on-
line communications, every company 
should be incorporating them into their 
communications mix. Not only is a 
corporate blog an inexpensive way to 
deliver information, best practices in 
corporate blogging have become obvious 
and are easy to apply:

•	 Establish your credibility as an expert
•	 Know your target audience, connect 

with them and engage them
•	 Use an informal, conversational style
•	 Keep your information real and relevant
•	 Provide links
•	 Respect your competition

4   |   Nov/Dec 2007

Julian Mills is Vice President, Client 
Development, with Prescient Digital Media. He 
blogs on internet strategy at GetStrategic.

demonstrate that blogs are an extremely 
cost-effective way to reach an influential 
audience at a fraction of the cost of 
traditional media.

Typical of Internet-related trends, a 
younger demographic plays a key role 
in driving the numbers. Users between 
the ages of 12 and 17 are 21% more 
likely than average to visit blogs. 

However, certain blog niches (like politics) 
have a median age of 45, a median 
income of $85,000, and a high level of 
C-level executives, according to Henry 
Copeland, president of blogads.com.

Effective Blog Advertising

Copeland claims the appeal of this new 
medium has driven a 300% year-over-
year growth in blog advertising. He adds 
blog advertising can allow companies to 
establish significant brand awareness for 
as little as $25,000 to $75,000, if used well. 

“Advertisers are starting to appreciate the 
influencer constituency on blogs, where 
the distinct advertising value of these 
audiences isn't their eyeballs, it’s their 
mouths,” says Copeland. 

The Business Value of Blogs ... continued from page 1

HOTwire Extras  Web Extras
Visit hotwire.cprscalgary.com for web links to additional resources related to this 
issue, such as webcasts, blogs, author links, examples and more.
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If you are interested in submitting an 
article, have a story idea or would like  
to volunteer on the HOTwire committee, 
please contact Doug Lacombe at  
403-444-3400 or communications@
cprscalgary.com

www.cprscalgary.com

Special Offer for CPRS Members

As a CPRS member you can take advantage of a special FREE offer from  
CNW Group. Archive up to three photos on photos.newswire.ca, Canada's 
source for business photos for accredited media. As per this issue's article, 
"Image is Everything ...", media outlets are hungry for good business photos. 
To feed that hunger, why not upload a high-resolution photo of your Chairman, 
CEO, CFO, facilities, or your logo to enhance your organization's chances of 
media pick up? Simply contact your CNW Group Account Executive or call 
403-269-7923, press 0, and mention the "CPRS Photo Offer" for details.


